Let's satisfy customers through win the market
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Marketing is the process of planning and executing the conception, pricing, promotion and distribution

of ideas goods and services to create exchanges that satisfy individual and organizational goals.
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Bdsdn semFese - Products concept
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PCHE® edgeuE v deddmw Target Market & Market Segmentation
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gecdmden sbedues Marketing research
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ORHB gerdmiem svledsemum yhs 8wdS The marketing research Process

OO0 BD168D BEOOm @ w0 sbedven 08

Nafinino tha Drnhlam R Racaarrh Nhiartiva

v

s8eduean 8RO ©8-080m w6 R3O

Developing the research plan
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Analyzing the information
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Presenting the Findings
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Collecting the information
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